QS. How does your business use market research to establish customer needs
and to understand your competitors?
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Q10. How do internal factors such as; understanding the market customers,

customer satisfaction, planning, financing, marketing and managing human
resources impact on your business success?
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Q11. How do external factors such as; costs (premises, materials, energy,

marketing and borrowing), government changes or laws, competitors,
consumer confidence, consumer behaviour and consumer legislation impact

on your business?
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