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dusiness use market research to establish customer needs
nd to understand your competitors?
. . s i : . Loof S b
e  colleck " tesHoeniads” in the 5’“/{{9{2 ﬁf"\ cl 3 Uws,

« L A By S sl oo T8 D
m’:\”""\f’j o bl doﬁ;ah\,f«“/ el |

F v ; JoC 1T

welosite. . e vl @tj l\flj)f\bd& CONEnSS .
AR OS oul bhueaesSS ouwdh | nradeo L plavenents,

We «3so hane o jc’tf»c&bad,c poor et (Ruies

' R e b oo
Qo e lefo, i 0 foce JiSCUSSIAOT okSe—
flp O o doide Whak ras AVGS o E
dsdof  pund hand We con Leoep custormers Sahilfied.

Q10. How do internal factors such as; understanding the market customers,

customer satisfaction, planning, financing, marketing and managing human
resources impact on your business success?
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Q11. How do external factors &tch as; costs (premises, materials, energy,

marketing and borrowing), government changes or laws, competitors,

consumer confidence, consumer behaviour and consumer legislation impact
on your business?
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